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So far, the SARD workshops have understandably focused on the retail experiences of 

the Asian countries, but the authors of this paper feel that the experiences of other countries may 

provide useful lessens for the Asian countries that have been embracing retail 

internationalization, either enthusiastically or less eagerly. In this paper, we examine the impacts 

of the American retailers on the Canadian retail economy and draw some lessons for Asian 

countries. The paper is divided into four parts: (1) ‘invasion’ of American retailers, (2) impacts 

on the Canadian retail economy, (3) Canadian responses, and (4) lessons for Asian countries. 

  


